
Seafront Masterplan SPD Review

Options Consultation (February to March 2019)

www.portsmouth.gov.uk



CONTENTS

01 Introduction..............................................3
This section includes a description of the history and 
purpose of the Seafront Masterplan Review, where it is in 
its development and the aims of this consultation.  

02 Themes.....................................................7
A number of themes have been identified, as a way of 
identifying the key challenges and opportunities. These 
are presented at seafront-wide scale.

03 Key Areas.................................................36
A number of geographical areas within the seafront have 
been identified, in order to focus on specific parts of the 
seafront.

04 Next steps.................................................50
This section details the next stage of consultation and 
plans for the adoption of the Seafront Masterplan 
Review.

2 www.portsmouth.gov.uk

All maps contained in this document reproduced under Ordnance Survey licence number 100019671. Map © Crown Copyright and database right 2019.



www.portsmouth.gov.uk3

HISTORY OF THE SEAFRONT MASTERPLAN

Portsmouth City Council adopted the existing Seafront Masterplan in 2013. The document identified the seafront as an important asset playing a key role in shaping perceptions of Portsmouth, 
both as a tourism destination and home for local residents. The Seafront Masterplan set out proposals that responded to the overarching aims of the Seafront Strategy which included increasing 
the number of people using the seafront and strengthening its role within the economy of the city, realising new development opportunities and improving public spaces and connectivity.  Some of 
the development opportunities identified in the 2013 masterplan have been delivered, such as the Hotwalls Studios, improvements to the D-Day Story and adjacent landscaping and hardscaping, 
improvements to South Parade Pier and the redevelopment of the Savoy Buildings. Visitor numbers and the range of offers and events have increased and there has been investment in some public 
spaces.

PURPOSE OF THE SEAFRONT MASTERPLAN

The Seafront Masterplan is now being revisited as the Southsea Coastal Scheme (flood defences) is coming forward which will act as a catalyst for change and enhancement within the seafront. 
Amongst other things it also provides an opportunity to consider the whole user experience including travelling to the seafront, thinking about how the differing needs of users can be accommodated, 
and how modal choice (i.e. walking, cycling and other transport) can be maximised. In order for improvements to be made, the seafront area cannot be considered in isolation.  Thought should be 
given to how the area connects with each neighbourhood in the city, the role the seafront plays for different communities within the city, and how those visiting from outside the city travel to and 
from the seafront, with a focus on public transport. 

The purpose of the Seafront Masterplan Review will be to respond positively and proactively to the changes and opportunities that will be brought about by the new sea defences. The masterplan 
will also set out the place making and development aspirations the Council has for the area, including identifying deliverable projects. A planning application for the sea defences is expected in 2019, 
and it is therefore important that the Seafront Masterplan is up to date and reflects the latest opportunities, thereby maximising the potential to benefit from these works. It should be noted that the 
defences will take a number of years to construct. The impact of the phasing will be explored further in the next draft of the Seafront Masterplan Review.

01 INTRODUCTION
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INTRODUCTION

WHAT STAGE IS THE PROJECT AT?

Initial consultation took place in summer 2018 to better understand current views about the seafront. This current consultation has been informed by those views and the views of different functions 
within the Council that contribute to how the seafront works. This work has identified both challenges and opportunities and seeks to identify overarching strategies and key project opportunities. 
There will be a further stage of public consultation on the Seafront Masterplan later in the year to review more detailed proposals. There may be a need for additional topic-specific engagement before 
this later consultation.  The revised Seafront Masterplan is planned to be adopted in 2019.

WHAT WILL THIS CONSULTATION ACHIEVE?

This consultation seeks opinions from the public and other stakeholders on the challenges and opportunities identified so far. We want to know if you agree with what we have identified and for 
you to tell us what we have missed. Everything you tell us will be used to help develop the draft version of the Seafront Masterplan Review. Following this consultation the Council will consider what 
further engagement is needed before it is ready to consult on a draft version of the reviewed Seafront Masterplan later in the year.  If there are other ways that you would like to work with the 
Council on this important document please let us know through this consultation.
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The map below represents the proposed Seafront Masterplan boundary. It has been slightly modified from the boundary 
in the adopted Seafront Masterplan to include areas such as the fish market in Old Portsmouth and Southsea Marina in 
Eastney. Other modifications have been made to rationalise the boundary so that it better follows the alignment of the 
roads and includes more of the road junctions that connect the seafront to the rest of the city.

SEAFRONT 
MASTERPLAN 
BOUNDARY

Fish market, Old 
Portsmouth

Rationalised to follow 
road alignments

Southsea 
Marina, Eastney

Connecting 
junctions included
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A number of themes have been identified 
around key challenges and opportunities. The 
themes overlap with each other because of the 
way places work, and often influence and affect 
each other.  

There is a wide variety of matters that relate to 
the seafront that have not been identified as 
themes for this consultation, such as heritage, 
the natural environment, landscape or air 
quality, and noise and light pollution. 

Where relevant, such issues have been 
considered in relation to the identified themes. 
There is also a range of existing measures which 
protect the important assets of the seafront, 
such as legislation or policies relating to habitats 
or heritage. Replicating existing protective 
legislation and policies is not the purpose of this 
consultation document but lack of reference 
to them does not mean that they are not 
being considered or that their impact is not 
understood.

Theme 2:
Street Design & Parking

This section focuses on the design of streets and 
public spaces. This section is closely linked to the 
sections on walking & cycling, health & well-being 
and public spaces. Whilst this document relates 
specifically to the Seafront, consideration needs to 
be given to the relationship with the wider city and 
how people access the seafront.

Theme 1: 
Public Spaces & Lighting

This section is concerned with the materials and 
fixtures used at the seafront and this affects 
the look and feel of the seafront. This includes 
the materials that are used to build things, and 
the type and placement of street furniture such 
as seating, bins and signage. This section also 
considers how lighting at the seafront should be 
approached, to help create a safe, attractive and 
coherent seafront.

Theme 6:
Visitor Economy

This section is about commercial and tourism uses 
on the seafront including events. This includes a 
range of spaces from concessions, restaurants, 
and visitor attractions to public conveniences. This 
section considers how these types of things could 
be grouped together and managed more effectively 
and opportunities for new development to boost the 
visitor economy.

Theme 5:
Health & Wellbeing

This section focuses on the seafront as a place to 
be active and healthy. It is closely related to the 
section walking and cycling, including addressing 
access to the seafront for those with mobility 
limitations. It also deals with exercise and play.

Theme 4:
Public Transport

Whilst there are a range of public transport 
options available in Portsmouth, they are not 
always well integrated with each other and 
do not always offer a convenient alternative 
to the private car. The Seafront Masterplan 
provides an opportunity to consider the whole 
user experience of travelling to the seafront, 
thinking about how the differing needs of users 
can be accommodated and modal choice can 
be maximised. In order for improvements to be 
made, the seafront area cannot be considered in 
isolation, and thought should be given to how 
the area connects with each neighbourhood in 
the city and how those visiting from outside the 
city travel to and from the seafront with a focus 
on public transport.

Theme 7:
Development Opportunities

A number of specific sites have been identified that 
either need redevelopment, or offer a development 
opportunity. These sites support opportunities to 
new uses or activities identified across all of the 
themes. These are categorised as short term (1-5 
years), medium term (6-10 years) and long term 
(11-15 years) opportunities.

Theme 3:
Walking & Cycling

This section focuses on walking and cycling routes 
and is closely linked to the sections on street design 
& parking, public transport, health & well-being, 
and public space & lighting. Whilst this document 
relates specifically to the Seafront, consideration 
needs to be given to the relationship with the wider 
city and how people access the seafront using active 
modes of transport.

02 THEMES
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WHAT ARE THE CHALLENGES?

  PUBLIC SPACES

• Inconsistent design, appearance, and quality of surface materials, street furniture, landscaping - lacks a coherent theme and identity, which 
erodes the sense of place

• Surface materials of the Promenade are dated and untidy, and do not relate well to the rest of the seafront area in terms of theme and visual 
appearance

• Memorial benches - these need to be looked at within the context of the changes required to accommodate the sea defences to see how they are 
best accommodated in the future, as well as to enhance the visual appearance of public spaces

• Footpaths - current surface treatment, lighting, etc., does not emanate a high quality environment (e.g. path from Castle Road to Clarence Pier)
• Lack of imagination and creativity in signage & wayfinding
• The roadways within the seafront provide a disproportionately large amount of space for car movements and parking, and do not provide any 

dedicated safe space for cycling. This means that there is limited the space available to the greatest volume of users – pedestrians – who also have 
to share their space with cyclists trying to avoid interacting with car drivers.

  LIGHTING

• There is a range of lighting styles at the seafront. For example, there are listed column lanterns, festoon (coloured) lighting, the ‘Spinnaker’ 
lantern-style columns, and the standard street lamps that are used throughout much of the city. The lack of consistent styling and types does not 
create a cohesive identity or sense of place for the seafront as a whole.

• There is also a lack of consistency in the lighting of buildings, public spaces, monuments, signage, landscapes, and maritime assets.  Lighting 
of key visitor attractions (e.g. Southsea Castle) is not currently meeting its full potential and has a negative impact on the attractiveness of the 
location, particularly in evenings and during the winter months.

• Lighting levels in some areas and paths can make places feel unsafe
• Lack of lighting to promote night-time vibrancy and activity
• Some key focal points and routes lack a decent standard of lighting, which hinders wayfinding during night-time hours

THEME 1:
PUBLIC SPACES & LIGHTING
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WHAT ARE THE OPPORTUNITIES?

To agree and  implement a seafront-wide public spaces strategy which ensures that :
• A distinctive and attractive environment is created with a strong sense of place where public spaces become defining 

features within the seafront.
• The design and materials are appropriate for the environment they are being used in – durable, beautiful and 

functional.
• The seafront is more welcoming and easier to navigate around and understand.
• A playful environment for all ages to enjoy throughout the year is created.
• Immersive and responsive design is incorporated – utilising art and technology.
• It creates an environment that encourages longer stays and visitor spend.
• Visitors are distributed across the seafront.
• It creates an environment where walking, cycling and public transport use are prioritised and encouraged.
• The seafront is a resilient place.
• The seafront is well connected to the surrounding city.
• Commercial activity and enterprise can establish, grow and thrive.
• The seafront is identified and promoted as a focal area for health and wellbeing, particularly for residents from the city 

centre.
• It is sensitive to the seafront’s special features, such as its landscapes, flora, fauna and heritage assets.
• It creates an area that is not costly to maintain.
• It creates opportunities for public art which is both beautiful and wherever possible, functional and part of an overall 

wayfinding strategy.

Area requiring a specific 
public realm intervention

General indicative 
alignment of proposed sea 
defences

Primary routes requiring 
public realm enhancements

Gateway Spaces

Large-scale public space 
creation or improvement

PUBLIC SPACES
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WHAT ARE THE OPPORTUNITIES?

To agree and implement a seafront-wide lighting strategy to ensure that:
• Lighting promotes night-time movement and activity by enhancing the night-time experience through lighting and light 

installations.
• Lighting is of excellent quality and creates a distinctive, vibrant and cohesive identity for the seafront with a strong sense of place.
• Lighting used in the seafront area is low energy, low maintenance, and durable.
• Lighting enhances wayfinding and safety.
• Lighting is used to create focal points and gateways through lighting and lighting effects.
• There is statement lighting and interactive, immersive lighting experiences which form a visitor attraction in their own right. This 

has particular potential to draw people onto the seafront in the winter months. Features and spaces such as Southsea Castle and 
Avenue de Caen which are free to access could be particularly successful, and lead to greater footfall to concessions located in this 
area.

• If the festoon lighting is to be retained, it is replaced with an alternative design which is easier and less costly to maintain, and offers 
a simpler palette of colours and design to provide a backdrop to other features within the seafront.

LIGHTING

Improved highway lighting

Improved and consistent 
key route lighting

Improved Pedestrian Route 
Lighting

Create Gateway Lighting 
Feature

Improved Key Junction 
Lighting Feature

New Focal Lighting 
(monuments, buildings & 
places of interest)

Listed Light Columns

Infill light columns to 
complement Listed light 
columns
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PRIMARY ROUTES

There are a number of primary routes within the 
seafront which function not only as access routes, 
but also as spaces in their own right. These include 
Pier Road, Avenue de Caen, and the Promenade. 
Whilst all of these routes require some bespoke 
design solutions, the Seafront Masterplan 
Review will seek to ensure that they all meet a 
consistent level of quality and design and have a 
co-ordinated approach particularly to key features 
such as wayfinding, signage, surface treatment, 
basic street furniture and lighting.

SOUTHSEA COASTAL SEA DEFENCES SCHEME

The Seafront Masterplan Review is an opportunity 
to respond positively to the expected changes 
which will be required to accommodate the new 
coastal sea defences - to improve public spaces 
and lighting on the seafront, to integrate within 
those spaces better accessibility to the beach, and 
to improve the allocation of space, particularly for 
walkers and cyclists.

GATEWAYS

Gateways are key landmarks which help define 
and mark a key entry points in and out of the 
seafront area. For example, these could be defined 
by a new public space, public art, or lighting 
features. Gateways have been identified at:
• Pier Road / Duisburg Way
• Duisburg Way / Western Parade / Clarence 

Parade / Osbourne Road
• Clarence Parade / Avenue de Caen / Palmerston 

Road
• St Helen’s Parade / Granada Road / The Ocean 

at the End of the Lane
• St George’s Road / Eastern Parade
• Henderson Road / Melville Road / Driftwood 

Gardens / Eastney Esplanade

LIGHTING HIERARCHY

There is an opportunity to rationalise the lighting 
strategy for the seafront area by defining a 
hierarchy of lighting according to its desired role 
and function. This would include primary vehicular 
and pedestrian routes, gateway and feature 
spaces, and a consistent approach to pedestrian & 
cycle routes.

PUBLIC SPACES &
LIGHTING: 
KEY IDEAS
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Right: Example of a good 
high-quality public space
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Right: Example of statement gateway 
sculpture and lighting
 - Portrush, N.Ireland
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WHAT ARE THE CHALLENGES?

• The seafront has many wide roads which encourage cars to travel at speed. 
This makes the seafront more difficult to get around and less attractive for 
pedestrians & cyclists.

• Some of the roads at the seafront are not essential for the road network. 
These spaces could be used to enhance the seafront.

• Parking provision currently has a significant negative impact on the overall 
user experience of the seafront, but visiting the seafront without a car can 
be both inconvenient and difficult for some visitors, for example people 
with reduced mobility or for families.

• Parking demand is highly seasonal and weather dependant, with significant 
amounts of existing car parking being underutilised for the majority of the 
year. There is also a localised lack of parking capacity at peak times.

THEME 2:
STREET DESIGN & PARKING
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WHAT ARE THE OPPORTUNITIES?

• Rethink the approach to highway, street and space design within the seafront to reduce car dominance and making the 
seafront a more attractive, safe and balanced movement network, with more space allocated to pedestrians and cyclists.

• Streets could be redesigned to encourage lower speeds. This could include reducing road widths, placing crossings in 
convenient places and tightening corner radii. 

• Closing non-essential roads and creating new public spaces which improve the experience of pedestrians and cyclists and 
support new development.

• Reduction of excess on-road car parking that is available throughout the year and better management of parking at peak 
times.

• Changing Clarence Esplanade to a one way route (west to east), which in combination with real time information systems 
for parking, would encourage drivers arriving at the seafront via Pier Road to park at their earliest convenience (starting at 
Clarence Pier Car Park), and therefore reduce the impact of traffic on Clarence Esplanade.

• Changing some areas of highway to ‘access only’ for residents, proprietors, deliveries, and pedestrians and cyclists in order to 
improve the street environment, prevent rat-running, and increase space for pedestrians/cyclists. Suggested areas are Clarence 
Pier, Victoria Road/Croxton Road, and Broad Street.

• The seafront could have more parking in key locations reserved for people who would find it difficult to visit the seafront 
without their car, such as people with reduced mobility (blue badge holders) and families, possibly including family-only spaces 
like those often found in supermarket car parks. 

• Introduction of smart parking systems that includes real-time information on the availability of parking to reduce driving 
around to find a space.

STREET
DESIGN & 
PARKING

One-way vehicular traffic and parking 
moved to the northern side of 
carriageway

Route changed to ONE-WAY WEST TO EAST, and parking moved to the northern 
side of the carriageway to facilitate segregated cycle route

Move parking to the northern side of the carriageway to facilitate segregated 
cycle route

Parking moved to northern side of 
carriageway

Car parks to eviewed - potential for layout amendments, and/or reduction of 
spaces, and/or changes to usage (e.g residents only)

Parking provision to be reviewed 
(including layout, volume, access etc) 

Highway, including parking, removed and area turned into public spaceHighway and any associated parking to 
be removed to create new public space

Access only for Public Transport, Access for Proprietors/Residents, Cyclists and 
Pedestrians

Access Only - public transport, resident/
proprietor access, cycles and pedestrians

Spaces made whole
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CREATING NEW PUBLIC SPACES

The seafront area includes a lot of roads, some of which are largely redundant or 
duplicated. A key feature of the emerging ideas is the closure of several areas of highway, 
which do not form part of the core network, and creating public spaces which will 
significantly improve pedestrian and cycle movements along the seafront, whilst also 
supporting new developments and public facilities, improving the setting of the seafront’s 
heritage assets and creating a strong sense of arrival - all without negatively impacting 
vehicular circulation. Three key locations have been identified:

1. Avenue de Caen could be closed to vehicular traffic, creating a large tree lined 
linear space which also forms a key walking and cycling route from Southsea town centre 
to Southsea Castle. Critically this project would require it to include the junctions with 
Clarence Parade/Palmerston Road and Clarence Esplanade, where pedestrian and cycle 
priority would need to be improved. This space would not only form a key walking and 
cycling route, but also link into the overall lighting strategy, form a visitor attraction in its 
own right, and improve functionality for the management of large scale events on the 
Common, for which Avenue de Caen is already frequently closed to vehicular traffic.

2. Eastney Esplanade between South Parade Pier and The Ocean at the 
End of The Lane could be closed to create a new public space around the D-Day Stone 
and memorial gardens, and a larger and more attractive space for pedestrians, as well as 
facilitating a segregated cycle route through the area. By opening the existing bus only 
access through The Ocean at the End of the Lane, vehicular access onto Eastney Esplanade 
can be maintained.

3. Clarence Esplanade, east of Jack Cockerill Way including The Dell, could 
be closed, connecting South Parade Gardens to the Rock Gardens and the wider seafront, 
and repurposing the Clarence Esplanade route to create an attractive and functional route 
for pedestrians and a segregated cycle route.  Vehicular access to the rest of Clarence 
Esplanade would remain open via Jack Cockerill Way. Creation of this large new integrated 
public space would also support positive development at Speakers’ Corner.

STREET DESIGN & 
PARKING:  
KEY IDEAS

A BALANCED NETWORK OF STREETS AND SPACES FOR THE 21ST 
CENTURY 

Most of the roads, pavements, crossings, parking and other public 
spaces in the seafront area were designed based on the principle 
that everywhere should be accessible by car. We now know that 
there is not enough road space for everyone to go everywhere 
by car, plus there are significant impacts on health and wellbeing 
caused by air pollution and lack of exercise. Plus, places like parks 
and beaches can have a positive effect on our mental health.  To 
help encourage people to use non-car transport, we need to 
take opportunities to redesign our roads, pavements, crossings, 
parking and other public spaces, so that space is balanced more 
fairly between users. This is particularly important in areas like the 
seafront where pedestrians are the majority of users. Therefore all 
improvements to roads, public spaces and junctions should seek to 
prioritise users in the following order:

1. Pedestrians
2. Cyclists
3. Public Transport Users
4. Private Vehicles

All spaces should be accessible to those with limited mobility. Cars 
should continue to be catered for but they should no longer be 
prioritised over other users. 
This approach also requires seamless transitions between different 
types of public transport. The interchange facilities at Clarence Pier 
are important for commuters and visitors alike, using hovercraft, 
bus, coach and car. This area is a unique visitor experience in its 
own right, as well as an access point to the seafront. Ensuring that 
the Clarence Pier Interchange prioritises the pedestrians and cyclists 
trying to access it - and not car drivers trying to pass through it - is 
essential to its future success.
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Right: Example of a good road design
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WHAT ARE THE CHALLENGES?

• The key challenge for pedestrians and cyclists throughout the seafront is that the routes they want to take - and their movement through 
junctions with other users (private vehicles & public transport) - are not prioritised. Pedestrians and cyclists must always stop and wait, 
move around things, and pass through the clutter of other users (e.g. road signage), despite the fact they have to make more effort to 
move than any other user group.

• The highway network around much of the seafront is characterised by wide roads and junctions with open radii which encourage driving 
at speed, and when combined with poorly located pedestrian crossing points this creates a hostile environment for pedestrians, and 
particularly those with limited mobility.

• Cycling lanes and routes are inconsistent across the seafront, with changes of surface, direction, multiple junctions without priority, and 
frequently not following the routes cyclists want to take, such as along Clarence Esplanade, where there is a view of the beach. 

• Much of the seafront cycle route lies between on-street parking and the Promenade. This increases the chance of collision between 
cyclists and pedestrians. 

• Some cyclists use the Promenade (despite it being prohibited). 
• Poor junction designs, which are only designed to ensure easy movement of vehicular traffic, form a barrier to access for many 

pedestrians and cyclists trying to move into and through the seafront.
• The layout of the seafront routes (Clarence & Eastney Esplanades) allow cars to visually and physically dominate the space, by placing car 

parking right next to the beach. This creates a barrier between Southsea Common and the beach.
• Low quality public spaces, which are cluttered with poorly located street furniture and inadequate signage and lighting, reduces the 

quality of experience of the seafront.  
• Many tourists start their experience of Portsmouth from Gunwharf Quays or The Hard. The Millennium Walk has encouraged many to 

move towards Old Portsmouth, and walking is an attractive option for visitors. However the length of the seafront means central and 
eastern parts of the seafront are too long a distance for many visitors to consider moving further through the area. Providing easily 
identifiable and attractive means to move visitors into the central and eastern sections of the seafront is a challenge.

THEME 3:
WALKING & CYCLING
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WHAT ARE THE OPPORTUNITIES?

• Identify and prioritise key movement routes for pedestrians and cyclists and improve junctions on these routes to allow easier 
access to the seafront on Western Parade, Clarence Parade, South Parade and Eastern Parade. 

• Redesign junctions and reduce road widths within the seafront to reduce vehicle speeds.
• Create a fully segregated cycle route (physically separated from the road network, parked cars and pedestrians) from the Hayling 

Ferry to Clarence Pier, which is linked into an overall improvement in on-road routes which connect into it, with a particular 
focus on junction improvements and pedestrian and cycle priority. 

• A general cycle hire scheme (docked or dockless) could allow residents & visitors to access the seafront more easily, whilst also 
being active.

WALKING & CYCLING

Improved pedestrian routes

Junction improvements

New segregated cycle route

Improved pedestrian and cycle routeGuarenteed accessability

Improved pedestrian only routes

Improved on-road cycle routes

New / Improved shared pedestrian and 
cycle routes

Segregated Cycle Dual Direction Cycle 
Route

Routes with guarenteed accessability for 
the mobility impaired

New / Improved cycle routes

Junction improvement

SOUTHSEA 
TOWN CENTRE

CITY CENTRE

THE HARD & 
GUNWHARF QUAYS
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WALKING & 
CYCLING:  
KEY IDEAS

SEGREGATED SEAFRONT CYCLE ROUTE

The seafront has huge potential to facilitate and promote cycling, but 
the existing cycling infrastructure has a number of problems. The existing 
route changes frequently across the seafront, from off-road shared, to 
on-road, to a long section between the Promenade and parked cars, 
which creates conflict between cyclists and pedestrians. The route crosses 
the road from north to south and back again with junctions which are 
confusing and do not prioritise the cyclist. 

A fully segregated cycle route (meaning it is physically separated from 
other users) which is consistently located next to the Promenade along 
the entire length of the seafront (Grand Parade to Eastney Swimming 
Pool) would address these challenges and enhance the cycling offer for 
all types of user. Segregated cycle routes enable cyclists from the most 
experienced to the most vulnerable to enjoy cycling. The segregated cycle 
routes would set an aspirational standard for cycle routes in Portsmouth, 
and create a precedent for the level of quality for routes and junctions 
connecting into the seafront. The changes required to accommodate the 
new sea defences, plus the proposed closure of sections of redundant 
highway, offer a significant opportunity to deliver a route of such quality. 
The route would be a visitor attraction in its own right when combined 
with opportunities related to bike hire (including cycle hire for the mobility 
impaired) and improved on-road route connections (See the ‘ferry to ferry’ 
route in the Health & Wellbeing section).
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Right: Example of a good cycle provision
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WHAT ARE THE CHALLENGES?

• Bus ridership in Portsmouth is low in comparison to other similar cities.
• The seafront is not well served by the city bus network, and some 

neighbourhoods are isolated from it.
• The train and bus services do not always integrate well which discourages 

those travelling from outside the city from using public transport to access 
the seafront.

THEME 4:
PUBLIC TRANSPORT

Whilst there are a range of public transport options available in Portsmouth, 
they are not always well integrated with each other and do not always offer a 
convenient alternative to the private car. The Seafront Masterplan provides an 
opportunity to consider the whole user experience of travelling to the seafront, 
thinking about how the differing needs of users can be accommodated and 
modal choice can be maximised. In order for improvements to be made, the 
seafront area cannot be considered in isolation, and thought should be given 
to how the area connects with each neighbourhood in the city and how those 
visiting from outside the city travel to and from the seafront with a focus on 
public transport.
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WHAT ARE THE OPPORTUNITIES?

• Focusing on key interchange points along the seafront to 
provide multi-modal transport hubs to improve user experience 
and maximise choice, including:

  Clarence Pier – hovercraft, bus, taxi, cycle hire
  Southsea Castle – cycle hire
  St Helens Parade – bus, taxi, cycle hire
  Eastney swimming pool – bus, cycle hire
• Improving the legibility of key routes to encourage of public 

transport for both residents’ and visitors’ journeys to the 
seafront

• Extending the Park & Ride service to the seafront, with a 
particular focus on weekends, school holidays and events

• Potential to provide a bus service at peak times which runs a 
circular linear route along the length of the seafront offering a 
‘hop on, hop off’ service, which would be simple to understand 
and use, particularly for visitors.

Park & Ride - existing route

Park & Ride - possible extension

Desirable bus routes

Existing bus network
Railway station

Ferry/Hovercraft 
terminal and route

Key existing bus stops

Multi-modal transport hub

To/from east of the 
city and beyond

PUBLIC
TRANSPORT

PR2

PR1

SOUTHSEA 
TOWN CENTRE

CITY CENTRE

THE HARD & 
GUNWHARF QUAYS
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MULTI-MODAL TRANSPORT

The seafront provides a significant opportunity to lead the way in improving the integration of different modes of transport, and 
demonstrating how traffic problems and the associated air quality problems can be reduced by making it easier for users to choose to use 
alternative modes to the private car. 

A large number of commuters pass through the seafront, via Clarence Pier due to its unique inclusion of the hovercraft service to the Isle of 
Wight. The opportunity to improve Clarence Pier, should also include the improvement of interchange facilities. This interchange is critical 
to encouraging multi-modal transport use. By enabling Isle of Wight commuters and visitors travelling by hovercraft to seamlessly move 
through the interchange and into the city by a wide range of modes, people are more likely to use other modes than the private car.

Walking – Clarence Pier Interchange needs to be accessible to all users, providing a seamless, step-free, experience for those wishing to 
walk into Portsmouth and those wishing to access other transport modes such as buses, taxis and cycle hire facilities.

Cycling – Clarence Pier Interchange needs to provide for a range of cycle users, including; secure long stay cycle parking for Isle of Wight 
residents who wish to leave a bike on the mainland, access to docked or dockless cycle hire for visitors and commuters, and accessible cycle 
hire for leisure users to ensure that everyone, no matter their level of mobility can enjoy the seafront.

Bus & taxi – Clarence Pier Interchange should be the key location for buses accessing the seafront. All services should ideally run through 
the interchange in order to simplify the bus access experience, particularly for visitors, who will benefit from there being a single simple-
to-identify point of access to the bus network within the central area of the seafront. This would form the key location for any circular bus 
service for the seafront.

Cars & motorcycles – Whilst it would be preferable if visitors did not arrive by car, many will. However by making it easy to identify 
parking, making the connections between the car park and the interchange east to find and attractive, we can encourage visitors out of 
their cars quicker, and onto pedestrians routes, bicycles and buses.

A multi-modal approach to transport needs to be taken across the seafront area.

PUBLIC TRANSPORT:  
KEY IDEAS
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Right: Example of a cycle hire dock
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THEME 5:
HEALTH & WELLBEING

WHAT ARE THE CHALLENGES?

• Some surface treatments make access to the seafront unnecessarily 
difficult for wheelchair users (due to uneven and raised surfaces).

• Poor provision of public toilets, particularly for disabled users and 
those with mobility limitations.

• Poor beach access for those with limited mobility or disability.
• A lack of safe cycling space, protected from vehicular traffic 

discourages cycling at the seafront which limits the health benefits 
which could be gained from increased active travel on the seafront.

• Access to the seafront for those without access to a private car 
(30% of Portsmouth residents do not have access to a car)

• Poor levels of physical health across Portsmouth and a lack of 
opportunity to access well designed and free to use facilities, 
designed to encourage and enable exercise and outdoor 
recreational activity. 
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HEALTH & 
WELLBEING

WHAT ARE THE OPPORTUNITIES?

• Creating an active seafront - the seafront has lots of flat open spaces and an extensive network of routes. These should be used 
to create opportunities for exercise, sports, active play and active travel, where access for all is promoted. 

• Creating space and enabling development to improve the provision of public facilities such as public toilets, access ramps, 
shopmobility and accessible bike hire.

• Increasing connectivity on foot and cycle to the rest of Portsmouth, making it easier for everyone to access the seafront.
• Turning the seafront’s positive accessibility (flat, long distance) for all users into a marketable asset to encourage both general 

and accessible tourism as well as a positive space for all residents to enjoy.
• Improving access to the seafront provides residents, particularly those in areas of the city with very limited greenspace, the 

chance to spend time outside in a positive environment which has numerous benefits for both physical and mental health.

Potential future extensions 
to ‘Access for All’

‘Access for All’ - 
guaranteed access for the 
mobility impaired

3km cycle loop

Sites for the provision of 
new or improved childrens 
play facilities

Sites for the provision of 
new or improved sports 
facilities
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ACCESS FOR ALL

Creating an environment where all users, no matter 
their mobility, can access the majority of the seafront 
and take benefit of the opportunity for leisure 
within the space, with a combination of public space 
design and provision of appropriate facilities, such 
as public toilets.  This could be achieved through the 
provision of a ‘guaranteed access’ route. This would 
be a route which is signposted and step-free - with 
appropriate surfacing for wheelchair users - and 
would provide appropriate access into all attractions, 
developments, and public spaces along this route. This 
approach should be supported through marketing 
and communication activity to specifically promote 
the seafront as an accessible location, which can be 
enjoyed by everyone no matter their level of mobility.

FERRY TO FERRY

The ‘Ferry to Ferry’ route would be an 8km cycle 
and pedestrian route between the Gosport and 
Hayling ferries. This route would be signposted, 
branded and marketed to promote the 
opportunities (and health benefits) of cycling on 
Portsmouth’s seafront and beyond. This route 
would utilise both the proposed segregated 
cycle route on the seafront, and include sections 
of improved on-road cycle routes. This could 
be supported by ‘docked’ or ‘dockless’ cycle 
hire scheme and a seafront cycle rental scheme 
providing bikes suitable for cyclists of all ages and 
levels of mobility.

EXERCISE & PLAY

Supporting a network of new or upgraded facilities 
for exercise, sports and play, including:

• An accessible, free to access, adventure 
playground in the central part of Southsea 
Common as part of an upgraded network of 
play areas.

• The creation of a vehicle-free signposted 
walking/running route within the Common, 
and including exercise stations and appropriate 
surfacing.

• Supporting and improving existing sports 
facilities provision within the seafront.

• Supporting and improving facilities for informal 
water sports on the seafront, specifically 
through the improvement of facilities at Eastney 
beach.

HEALTH & 
WELLBEING:  
KEY IDEAS
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Right: Adventure playground, Lepe Country Park
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WHAT ARE THE CHALLENGES?

• Some visitor attractions are tired or dated and this limits the positive impact the 
seafront can have within the city’s economy. This includes both the attractions 
themselves and the public spaces associated with their entrances.

• The city has a limited range of high quality hotel accommodation.
• The seafront lacks a cohesive and attractive public environment to encourage 

visitors to stay and explore further within the seafront once they have completed 
their initial visit to a particular attraction e.g. The D-Day Story.

• The seafront lacks a strategy for managing the arrival of visitors, e.g. a clear 
approach to encouraging visitors to park at the earliest opportunity and attractive 
arrival points for public transport. Additionally the public spaces lack wayfinding 
and clear gateways into the area.

• Long waiting lists for existing beach huts. 
• The poor quality of the public spaces (particularly lighting, and the lack of choice of 

quality food & beverage outlets within walking distance of one another) limits the 
night-time economy of the seafront.

• The seafront is a key venue for major public events. The management of these 
events is made more difficult than it needs to be because of the layout of roads 
and spaces, which will also be more difficult in the short term because of the 
proposed coastal defence works. There is a lack of events that take place during 
the winter, compared to the rest of the year.

• There is a limited range of concessions across the seafront.

THEME 6: 
VISITOR ECONOMY
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WHAT ARE THE OPPORTUNITIES?

• A range of sites which are suitable for significant development, and could accommodate a range of uses 
which could have a positive impact on the seafront’s tourism offer, including hotels, indoor attractions 
such as museums, higher quality food and beverage offers, pop-ups and a wider range of concessions, and 
associated public facilities which encourage a longer stay and greater spend.

• A range of temporary uses that support the economy of the seafront during the construction phase of the 
sea defences.

• Extending the provision of beach huts to include facilities available to visitors (i.e. day hire).
• Removal of sections of the existing road system which are not required to ensure network functionality 

could create additional space to more efficiently host large-scale events, and manage the associated 
footfall and public transport requirements.

• Create an evening economy at selected clusters of the seafront.
• Extend the existing calendar of events into the winter.

Large-scale public space 
enhancement opportunities

Cluster areas where activity 
(particularly commercial) will be 
focused

Distance markers

‘Ferry 2 Ferry’ route

Sites with development 
potential 2km

VISITOR ECONOMY
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CLUSTERS

This consultation document identifies seven ‘clusters’ where 
development to support the visitor economy could be focused in 
order to create a clear set of ‘offers’ across the seafront:

(1) Old Portsmouth - for enjoying the busy maritime view with a 
strong food and beverage offer. 

(2) Clarence Pier - for family leisure, ancillary uses, and transport 
activity linked with the Isle of Wight.

(3) Southsea Castle - the formal cultural hub, with museums/
culture/arts buildings and large-scale spaces (Ave. De Caen) with 
a focus on lighting as a visitor attraction plus supporting public 
facilities.

(4) South Parade Pier cluster (including Speakers’ Corner, South 
Parade Pier, a new public space around the D-Day Stone) - a 
strengthened food & beverage offer (with public facilities) that has 
a focus on extending into the night-time economy.

(5) St George’s Road - focused on the provision of beach huts, food 
& beverage and public facilities, with a more relaxed and casual 
beachfront ambience, which is also attractive and accessible to 
local residents.

(6) Eastney - the end of the formal esplanade, and focused on 
providing a strong ‘outpost’ feel. Orientated towards water 
activities and visitors looking to get away from the crowds.

(7) Ferry Road - a focus on providing holiday-lets, food & beverage, 
and public facilities.  A nature & ecology information centre could 
also cater for visitors to know and appreciate more about the 
surrounding natural environment.

NEW BEACH HUTS

Provision of two new beach hut developments. The first 
within the St George’s Road cluster, moving existing beach 
huts onto the beachfront to provide direct access to the 
beach, and augmenting with additional huts available for 
daily hire. The second to be located adjacent to the Hayling 
Island Ferry, with views of Langstone Harbour, and to 
provide overnight accommodation.

VISITOR ECONOMY:
KEY IDEAS
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Right: East Beach Cafe, Littlehampton
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THEME 7:
DEVELOPMENT OPPORTUNITIES
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DEVELOPMENT OPPORTUNITIES

Short-term (0-5 years)

[YELLOW]

Medium-term (5-10 years)

[BLUE]

Long-term (10+ years)

[RED]

(A) Wightlink site
(B) Round Tower
(D) Square Tower
(K) Speakers’ Corner 
(M) Canoe Lake
(N) St Georges Road (1)
(R) Fraser Range
(S) Fort Cumberland
(T) Southsea Marina

(F) Clarence Pier & Interchange
(G) Clarence Pier extension
(H) Blue Reef aquarium
(I) PCC Depot / Tennis Club etc
(J) The Pyramids
(L) St Helens Parade
(O) St Georges Road (2)
(P) East Eastney
(Q) Eastney Swimming Pool
(U) RNLI site

(C) Fish Market/ Public toilets block site
(E) Long Curtain Moat

Table above to be used to interpret map ‘Development Opportunities’

Sites or areas which are considered to have some 
development potential. This means a range of things, 
from making better use of a building or space, making 
a space or area safer or more attractive, to wholesale 
demolition and rebuilding of a building in the same or 
different use. Funding will be needed to get any of these 
projects delivered. Some are in private ownership and 
may require the Council to work with owners to enable 
these sites to come forward.
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A number of key areas have been 
identified, in order to focus on specific 
locations within the seafront.

OLD PORTSMOUTH

Including The Point, Spice Island, Wightlink ferry 
terminal, Hot Walls, and Long Curtain Moat

CLARENCE PIER

Including Pier Road, Southsea Common, and 
Clarence Esplanade

CANOE LAKE & EASTNEY BEACH

Including South Parade Pier, Canoe Lake Park, 
Eastney Beach, and Eastney Swimming Pool

FORT CUMBERLAND & FERRY ROAD

Including Fort Cumberland, Southsea Marina, 
Ferry Road, and Hayling Island ferry pier

03 KEY AREAS AVENUE DE CAEN TO SOUTHSEA CASTLE

Including areas north and west of Avenue de Caen, 
Blue Reef aquarium, D-Day Story Museum, and 
Southsea Castle

SKATEPARK TO SPEAKERS’ CORNER

Including areas east of Avenue de Caen, 
Skatepark, The Pyramids, South Parade Gardens, 
and Speakers’ Corner
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• Redevelopment of the Wightlink site - this could include the opportunity to upgrade the defences 
around the Council-owned car park and buildings to the south.

• The Point, Spice Island public space could be enhanced in terms of appearance, materials, and 
lighting to create an attractive look-out spot that can be enjoyed all-year-round.

• The top of Broad Street and Bath Square could be pedestrianised or incorporate restricted 
vehicular access so that the area is more pedestrian-focused.

• The fish market site and public convenience block - should the existing use cease in the future, the 
introduction of other uses could be considered.

• The walking route from Old Portsmouth to the Wightlink terminal, which forms part of the 
Millennium Link walk, could be enhanced and made more pedestrian-friendly in terms of surface 
treatment and junction priority enhancements.

• There are opportunities to introduce commercial activity at Round Tower, Square Tower and Long 
Curtain Moat where hidden casemates could be reinstated for active use, as the Hotwalls have 
been.

• There are opportunities to enhance the public spaces of Long Curtain Moat, King’s Bastion, and 
Grand Parade.

WHAT ARE THE CHALLENGES IN THIS AREA?

• The former Wightlink site has remained undeveloped for some years.
• The Point, Spice Island needs rejuvenating as a public space.
• The area is car-dominated and not very pedestrian or cycling friendly.
• The fish market and adjacent public convenience block does not have a particular positive 

appearance in the street, nor is the space used particularly well. This does not help to promote 
the fish market.

• The walking route from Old Portsmouth to Wightlink (part of Millennium Walk) is haphazard 
due to inconsistent surfacing.

• Long Curtain Moat is frequently damaged and vandalised.
• The Round Tower and Square Tower are underused.
• King Bastion remains are hidden and unused.
• There are a few areas of ‘dead space’ between Old Portsmouth and Southsea Common.
• The car-dominance within Grand Parade creates a poor and under-utilised public space.
• The parking area in Pembroke Gardens could be removed and returned to the public space as a 

landscaped area with pedestrian and cycle routes.

OLD PORTSMOUTH

Cycle routes

Walking routes

Highway 
enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints

Opportunity areas
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BROAD STREET HIGHWAY ENHANCEMENT

The top of Broad Street and Bath Square could 
either be pedestrianised or incorporate restricted 
vehicular access so that the area is more 
pedestrian-focused and better incorporates Spice 
Island Point as a public space to the rest of Old 
Portsmouth.

FISH MARKET SITE

The long-term future of the fish market site, 
including the public convenience block, needs to 
be considered. Should the existing use cease in 
the future, the introduction of other uses could 
be considered.

FORMER WIGHTLINK SITE

The redevelopment of the former Wightlink site, 
which could include some or all of the Council-
owned car park and buildings to the south, could 
include a mix of uses, such as a restaurant café 
or potential hotel use, and flexible employment 
uses.  A public space could also be incorporated to 
provide more areas to enjoy the sea views.

THE POINT, SPICE ISLAND

The Point, Spice Island public space could be 
enhanced in terms of appearance, materials, and 
lighting to create an attractive look-out spot that can 
be enjoyed all year round.

OLD PORTSMOUTH: 
KEY IDEAS
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• Clarence Pier could include a wider mix of uses, such as restaurants, 
bars and leisure uses, together with a hotel and residential uses.  

• Public spaces and buildings at Clarence Pier could be redeveloped to 
be more attractive.

• Inclusion of the existing highway areas and interchange within the 
wider opportunity at Clarence Pier is important as retention and 
enhancement of the interchange facility. Creating a strong public 
space focused on pedestrian and cycle needs would need to form a 
key element of any comprehensive redevelopment approach.

WHAT ARE THE CHALLENGES IN THIS AREA?

• Clarence Pier is popular when the weather is good, but less so at 
other times. To realise its potential it needs to be attractive in all 
weather, and both during the day and the evening.

• Public spaces and buildings in and around Clarence Pier make the 
area feel unattractive and views of the Solent are blocked.

• A huge amount of space is taken up by bus stops and road, 
reducing pedestrian experience of the area and making crossing to 
the public conveniences and Southsea Common difficult.

• The link between Clarence Pier and Southsea town centre, 
Gunwharf and the city centre does not encourage people to walk 
between these parts of the city.

• Existing Hovertravel terminal is dated and needs enhancing.

CLARENCE PIER

Cycle routes

Walking routes

Highway 
enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints

Opportunity areas
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CLARENCE PIER

Clarence Pier has played a significant part of the seafront’s history as a resort.

Clarence Pier first opened in 1861, but the area had been a centre of health 
and leisure as early as 1820, when a complex that included pump rooms 
and baths was located close to the present-day pier. The pier suffered heavy 
damage during the Second World War and took on its current form in 1961. 
Thus Clarence Pier has long been a focus of leisure and tourism. Today, 
Clarence Pier remains a destination for leisure and tourism, as well as a 
transport hub, due to hovercraft, bus and coach connections. However, it is in 
need of regeneration. The buildings and public spaces look tired or are of low 
quality. It does not present a good first impression as a point of arrival for the 
city or the seafront. 

Clarence Pier and the area around it present an immense opportunity for the 
city and the seafront. If the area were redeveloped comprehensively, a new 
opportunity could be created for the city.  The area has a great setting, with 
views across the Solent and Southsea Common. It is also located roughly 
equidistant between Old Portsmouth and Southsea Castle, with links to the 
city centre and Southsea town centre.

The redevelopment of this area offers the chance to create a destination 
that would complement the Historic Dockyard, Gunwharf Quays, and Old 
Portsmouth and add value to Portsmouth as the Great Waterfront City.

Redevelopment of this area is likely to need a masterplanning approach, 
as part of a longer term strategy for the area that would take into account 
Southsea Coastal Scheme. Redevelopment could include a mix of uses, such 
as restaurants, bars and leisure uses, together with a hotel and residential uses 
together with a new hovercraft terminal, and enhanced transport interchange.

CLARENCE PIER: 
KEY IDEAS
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• Develop the public space to the west of Blue Reef for a new use (subject to constraints, in particular 
heritage) as this is a key area.

• Encourage the provision of a new building for Blue Reef Aquarium or the redefinition of the offer 
at Blue Reef.

• Redefine the offer at Mozzarella Joes.
• Close Avenue de Caen to vehicular traffic and redesign to encourage people to go between 

Southsea town centre and the seafront, and allowing events to be organised more easily.
• Define the development opportunity at the former seafront offices and depot and surrounding 

area.
• Reduce the width and introduce further crossing points on Clarence Esplanade to make crossing 

easier and the space more attractive.

WHAT ARE THE CHALLENGES IN THIS AREA?

• Public spaces and buildings in and around Blue Reef Aquarium make the area feel unattractive and 
views of the Solent are not fully exploited.

• The setting of Southsea Castle’s west battery (part of the Scheduled Ancient Monument) is 
negatively affected by existing buildings (aquarium and takeaway).

• There are accessibility-related issues regarding Southsea Castle and its adjacent batteries.
• Avenue de Caen is strategically located between the seafront and Southsea town centre. However, 

the design of Avenue de Caen does not encourage people to walk between these two parts of the 
city.

• Avenue de Caen is frequently used for events. Closing the road for each event costs time and 
money. 

• Avenue de Caen severs the historic Ladies’ Mile
• Recent landscaping work around the D-Day Story has improved the public realm in the area. 

Public realm improvements are also planned to the north of the D-Day Story car park, as part of 
the introduction of LCT 7074 to the area, as well as the planned replacement sea defences. These 
improved areas will contrast starkly with the unimproved area on Clarence Esplanade and Avenue 
de Caen.

AVENUE DE CAEN TO SOUTHSEA CASTLE

Cycle routes

Walking 
routes

Highway 
enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints

Opportunity areas
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AVENUE DE CAEN

The route between Southsea town centre and the D-Day 
Story and Southsea Castle is dominated by car parking and 
does not create an attractive environment for pedestrians. 
Redesigning this route to create an attractive space for 
pedestrians would build a stronger link between Southsea 
town centre and the seafront. In turn, this would have 
economic benefits for businesses such as restaurants and 
shops in Southsea town centre, and attractions such as 
Southsea Castle and the D-Day Story at the seafront.  
Significant opportunity exists for the redevelopment of the 
former seafront offices for a use that contributes to the 
overall offer of the seafront. This needs to be considered 
within the context of the uses within the area that adjoin 
the site and how this relates to the D-Day Story and the 
landing craft.

BLUE REEF AQUARIUM AREA

This area does not look or feel welcoming or attractive 
and it does not make the most of its prominent position 
with view across the Solent or the Common. Furthermore, 
the setting of Southsea Castle’s west battery (part of the 
Scheduled Ancient Monument) in negatively affected by 
existing buildings. 

Blue Reef Aquarium could be redeveloped with a 
building that is more attractive and makes the most of 
its commanding position, while creating space around 
Southsea Castle’s west battery to allow it to be better 
appreciated as part of the Castle complex. 

There is also the potential to make better use of the 
existing space west of Blue Reef. This could include a new 
building or attraction.

AVENUE DE CAEN TO 
SOUTHSEA CASTLE: 
KEY IDEAS
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• There is the opportunity to rationalise and make new provision for cycling in terms of routes 
and surfacing.Around the skate park, a landscaped public space with seating could be created 
with a new adventure play park next to it and new pedestrian routes to connect to the wider 
area.

• There is an opportunity for comprehensive redevelopment of the Pyramids site in the medium-
term, which could be a leisure-led development including a hotel/spa with food and beverage 
offer (though other uses have not been ruled out at this stage).

• There is the opportunity to pedestrianise Clarence Esplanade, south of South Parade Gardens, 
to integrate South Parade Gardens, the Rock Gardens and Speakers’ Corner and create more 
public space.

• In connection with closing the eastern section of Clarence Esplanade to vehicles and the future 
redevelopment of the Pyramids, the Rock Gardens could be integrated to the wider public 
environment in order to encourage more footfall.

• There is an opportunity to enhance Speakers’ Corner as a public space integrated with pop-up 
style concessions and cafes, and potentially additional permanent buildings.

WHAT ARE THE CHALLENGES IN THIS AREA?

• Cycle routes within this area lack cohesion and proper routing.
• The skate park does not connect well with the wider Common in terms of pedestrian 

connections. Its appearance also does not visually integrate well with the Common and wider 
area.

• There are accessibility-related issues regarding Southsea Castle and its ramparts and batteries.
• The existing Pyramids building and adjoining public spaces are looking tired and in need of 

updating.
• There are security and safety concerns relating to how the Rock Gardens is used and its 

unfriendly environment during night-time hours.
• Speakers’ Corner is an under-utilised and unattractive space.
• South Parade Gardens is not very accessible and is severed from the Rock Gardens by Clarence 

Esplanade.

SKATEPARK TO SPEAKERS’ CORNER

Opportunity areas

Cycle routes

Walking routes

Highway 
enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints
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SKATE PARK

Around the skate park, a landscaped public 
space with seating could be created with a new 
adventure play park next to it and new pedestrian 
routes to connect it to the wider area.

THE PYRAMIDS

There is an opportunity for a comprehensive 
redevelopment of the Pyramids site in the medium-term, 
which could be a leisure-led development including a 
hotel/spa with food and beverage offer though there are 
other uses that could be considered.

SOUTH PARADE GARDENS AND SPEAKERS’ CORNER

There is an opportunity to pedestrianise Clarence 
Esplanade, south of South Parade Gardens, to integrate 
South Parade Gardens and create more public space which 
could be utilised for walking/cycling routes. In connection 
with closing Clarence Esplanade to vehicles and the future 
redevelopment of the Pyramids, the Rock Gardens could 
be integrated to the wider public environment in order 
to encourage more footfall. There is an opportunity to 
enhance Speakers’ Corner as a public space integrated with 
pop-up style concessions and cafes, and potentially more 
additional permanent buildings to enhance the economy of 
the seafront.

SKATEPARK TO 
SPEAKERS’ CORNER: 
KEY IDEAS
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• St Helens Parade and St George’s Road could be used as areas where concessions and other 
facilities could be grouped around increased public space. 

• The simple linear format of the Esplanade in this area creates an opportunity to significantly 
improve the pedestrian and cycle experience of the area.

• The quieter nature of the area, especially further east, and the direct beach access creates a 
unique ambience when compared to the ‘busy’ central and western sections of the seafront. 

• Build on and improve the diverse and popular offer of Canoe Lake as a destination with multiple 
attractions, some of which are free to access, which is particularly valuable for families.

WHAT ARE THE CHALLENGES IN THIS AREA?

• The public spaces are cluttered (particularly at the western end), making what is a large area feel 
cramped.

• The cycle provision in the area is disjointed and difficult to use, leading to limited use.
• Canoe Lake’s offer is now tired in places, and lacks a cohesive approach which ties together the 

public spaces and the commercial offers, and the way the space is used by different visitors to 
the seafront.

• Beach huts are located on the northern side of the Esplanade, therefore not fully benefitting 
from the view (blocked by parked cars) or direct beach access.

• Parked cars dominate the linear sections of this area due to their location on the southern side of 
the Esplanade.

• Current beach access points are limited in number and quality.
• There is very limited commercial provision (cafes etc.) in this area, with no provision in the eastern 

section beyond St George’s Road.

CANOE LAKE & EASTNEY BEACH

Cycle routes

Walking routes

Highway enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints

Opportunity areas
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CYCLE/PEDESTRIAN EXPERIENCE

There is a significant opportunity to improve the pedestrian and cycle experience in this area, through redistribution of the existing carriageway. There 
is currently excess width provided to vehicular traffic and parked cars currently reduce the functionality of the cycle route and block the view of the sea. 
By moving parked cars to the northern side of the road, narrowing the carriageways and introducing a segregated dual-direction cycle route next to 
the Promenade, all users are accommodated but with less conflict and therefore a better experience.  Cyclists of all abilities are encouraged by the safer 
environment and the pedestrian experience improved through de-cluttering of street furniture and the removal of cyclists from their space. 

EASTNEY CLUSTER

A simple re-provision of improved public facilities and provide space for concessions to serve users of this area of the seafront. This cluster could have a 
specific remit to continue to support informal water sports usage, with the provision of showers, storage and other features required to support paddle 
boarding, swimming, wind and kite surfing etc. Any enhancements would need to respect the settings of the listed pill box and anti-tank defences in this 
area.

St GEORGES ROAD CLUSTER

The St George’s Road cluster is an opportunity to create a new focal point on the seafront. Since it is the only access point in this particular location, 
the creation of a gateway marked with improved lighting and a public space would create a sense of arrival. By moving existing beach huts onto the 
beachfront, a direct access to the beach itself would be provided, improving user experience. Provision of additional beach huts for hire creates additional 
activity in the area, and collectively this means the cluster could then support additional concessions and public facilities. This is also an ideal location for a 
formal beach access for those with mobility impairments. Finally the provision of an attractive pedestrian and cycle routing through the space would help to 
create additional footfall required to support concessions in this cluster. This space could combine facilities which appeal to both residents throughout the 
year and visitors seeking a quieter location than the central common.

SOUTH PARADE PIER CLUSTER

The South Parade Pier Cluster could be formed by creating two new/improved public spaces. This would be achieved by removing an area of redundant 
highway around St Helens Parade to form a space suitable for celebrating the D-Day Stone, though integration of the entrance into Canoe Lake will be 
critical.  Additionally, redundant highway around South Parade Gardens and Speakers’ Corner could be removed to connect these areas back to the 
Promenade, and there is an opportunity to create a strong offer around Speakers’ Corner. A comprehensive design which focuses on the pedestrian and 
cyclist experience through the space is critical. This cluster has a significant opportunity to develop the evening economy in this area, being easy to access 
and being well overlooked and active in the evenings.

CANOE LAKE &
EASTNEY BEACH: 
KEY IDEAS
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WHAT ARE THE OPPORTUNITIES IN THIS AREA?

• Fort Cumberland is a gem within the city and could be used for different uses.
• The casements in Fort Cumberland could be converted to create a creative and cultural hub.
• Fort Cumberland could also include space for entertainment/events/food and beverage, and potentially other 

seasonal uses.
• There could be a better footpath created from the beach area to Fort Cumberland heath to Hayling Ferry pier, 

noting Natural England’s England Coast Path.
• There is an opportunity to provide an uninterrupted pedestrian pavement along Ferry Road and a dedicated cycle 

path.
• The RNLI building could be redeveloped for commercial and leisure uses (e.g. café; toilets) and could include a 

local nature/ecology information centre.
• There is space on Council-owned land either side of Ferry Road, north of the RNLI Station, where holiday-let 

beach huts could be developed.
• There is an opportunity to create an integrated and architecturally distinctive nature viewing platform and bus 

shelter opposite the RNLI building.
• There is an opportunity for an architecturally distinctive ferry pier that is also flood-resilient.

WHAT ARE THE CHALLENGES IN THIS AREA?

• Fort Cumberland is a scheduled ancient monument ‘at risk’.
• Fort Cumberland is a heritage asset that is currently under-used and not open to the public.
• Fort Cumberland is also the subject of numerous designations that apply to the site itself or to nearby areas.
• There are weak pedestrian and cycling connections from the rest of the city to Fort Cumberland and the Hayling 

Ferry pier.
• Ferry Road itself does not have a continuous pedestrian pavement, which discourages walking.
• There are informal café and food kiosks located along Ferry Road but these could be better supported by other 

uses to encourage more footfall to the area.
• The medium to long-term future of the RNLI building is uncertain.
• The bus shelter opposite the RNLI is unattractive and does not feel welcoming as a place to wait for a bus. 
• Hayling Ferry pier is unattractive as a gateway point into the city.

FORT CUMBERLAND & FERRY ROAD

Cycle routes

Walking routes

Highway 
enhancement

Public space 
enhancement

Landscape 
enhancement

Viewpoints

Opportunity areas
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FORT CUMBERLAND

Fort Cumberland is a heritage asset that is currently 
under-used and not open to the public. However, 
the role of Fort Cumberland in the future could be 
to play a significant part in the regeneration of the 
area by opening it up to uses such as an activity 
centre, a start-up hub for new businesses, and/or an 
entertainment/events space.

RNLI SITE

The medium to long-term future of the RNLI building is uncertain. Should the RNLI 
facility be relocated elsewhere, the site could be redeveloped for commercial and 
leisure uses, such as café and toilets, or local nature and ecology information centre. 
There is also space to the north of the RNLI site to potentially include beach hut style 
holiday lets looking towards both the Solent and Langstone Harbour. The bus stop 
nearby could also be enhanced to tie-in with the redevelopment to provide for an 
integrated architecturally distinctive nature viewing platform and bus stop.

HAYLING FERRY PIER

The current pier is not attractive as a gateway 
point into the city.  There is an opportunity for an 
architecturally distinctive ferry pier that is also flood-
resilient and durable, like the Brisbane Ferry Terminals 
for instance.

FORT CUMBERLAND 
& FERRY ROAD: 
KEY IDEAS
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ADOPTION OF THE REVISED MASTERPLAN

The revised Seafront Masterplan is planned to be 
adopted later this year.

THE NEXT CONSULTATION

There will be a further stage of consultation on 
the Seafront Masterplan later in the year. We will 
publicise this nearer the time.

THIS CONSULTATION

This consultation is open from Friday 8th February 
2019 until Friday 22nd March 2019 (six weeks). 
You can respond by going to:

www.portsmouth.gov.uk/seafrontmasterplan

and clicking the link to the survey. Printed forms 
are also available on request, by calling 023 9243 
7871 or 023 9268 8156. 

04 NEXT STEPS
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