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Introduction 

Through consultations and ongoing stakeholder engagement the Information 
and Advice Strategy has so far identified four areas for development: 

 Formal networking 

 Informal networking 

 Online information  

 Paper information 

This consultation is the first stage of understanding how 'paper information' 
(leaflets, flyers, postcards, etc.) is circulated in the community.   

Earlier research indicated a number of potential barriers, so the survey was 
designed to identify the extent to which these barriers were shared by 
organisations in the city and the impact they have on the provision of 
information and advice. 

Method: Online survey & postal questionnaire sent during March - May 2017 
Distribution: approx. 84 postal contacts and 160 email contacts  
Respondents: 59 
Response rate: 24% 

Summary of Findings 

Lack of resources 
Are there ways to make it cheaper for organisations to produce high quality 
information? 

 169 - 246 leaflets currently in use 
o 83 - 116 are created in MS Office software 
o 68 - 101 are printed on office printers 
o 56 - 84 are distributed by post, using stamps 



Different ways of working 
Are there ways to make it easier for organisations to supply each other with 
leaflets for signposting? 

Supplying leaflets: 

 On average, respondents supply 43% of the organisations they'd like to  

 Only 7% of respondents say they supply all relevant organisations 

 85% said it was important that other teams have up-to-date leaflets 
available to signpost to their services  

 56% said they were confident that leaflets used to signpost to their 
services were up-to-date 

Receiving leaflets: 

 The most common way leaflets are received is that members of the 
team pick up relevant leaflets as and when they get the chance (35%) 

 75% said it was important that they have reliable and up to date leaflets 
for signposting to other services 

 23% said they were confident that the leaflets they use for signposting 
are kept up to date 

 18% said they were confident they had all the leaflets they need 

Knowing where to look 
Are there ways to make it easier for customers to know where to find leaflets? 

 Top 3 venues where 

respondents make their 

leaflets available:  

1. 56%: Community Centres 

2. 52%: GP/Health Centres 

3. 44%: Libraries 

 Top 3 venues where 

respondents would like to 

make leaflets available: 

1. 67%: Pharmacies 

2. 63%: Dentists, Opticians 

3. 60%: Charity info points  

 87% said it was important that up-to-date leaflets about their services 
are available in the community 

 60% said they were confident that leaflets available in the community 
about their services are always up to date. 

Accessibility 
Are there ways to make it easier for customers to get accessible formats? 

 27% of organisations said it was easy for them to create accessible 
formats of their leaflets 

 10% of organisations said it was easy to get other organisations' 
leaflets in accessible formats 

 48% of organisations said other organisations never request accessible 

formats of their leaflets 



Detailed Findings 
1. Do you use printed leaflets or flyers to promote your service? 

 Yes 98.2% 

(Skip to Q18) No  1.8% 

Your Leaflets 

These questions are about the leaflets you create to promote your services 

2. Thinking of the leaflets and flyers used to promote your organisation or service, how 

many different ones are currently in use?  

For example, you might have a flyer to promote a weekly activity group and also a leaflet 

about the organisation itself. 

 

 1 23.1% 

 2 15.4% 

 3 12.8% 

 4 12.8% 

 5 - 10 28.2% 

 11 - 15 0% 

 16 - 20 2.6% 

 21+ 5.1% 

On average 

Each organisation has 4 - 6 leaflets  

In total, respondents have approx. 169 - 246 leaflets currently in use 

3. How are your leaflets or flyers printed?  

Please select the option that happens most often 

 

 Office printer 27.8% 

 Mix of both 9.3% 

 Professional printing service 63.0% 

In total, approx. 68 - 101 leaflets are printed via office printers 

4. How are your leaflets or flyers designed?  

Please select the option that happens most often 

 

 Employee or volunteer designs them, e.g. using MS Office 38.9% 

 In-house professional, e.g. graphic designer 20.4% 

 Template as part of printing service, e.g. Vistaprint 16.7% 

 Corporate template, e.g. just update details for each leaflet 0% 

 Professional design service, e.g. pay for each leaflet design 13.0% 

 Mix of all of the above 11.1% 

 

 

24% of leaflets are designed in MS Office and printed on the office printer 



Your Leaflets in the Community 

5. Are your leaflets or flyers made available for the public to pick up and take away in the 

community? Such as in a leaflet rack at community centres, in a reception or waiting area. 

 Yes 87.3% 

(Skip to Q10) No  12.7% 

6. Where are your leaflets or flyers made available? Please select one option per row 

 Yes No/unsure - 

would like to 

No - not 

appropriate 

Community Centres 56.3% 35.4% 8.3% 

Children's Centres or Family Centres 14.6% 52.1% 33.3% 

Nurseries, Schools, Colleges or University 8.3% 47.9% 43.8% 

GP or Health Centres 52.1% 39.6% 8.3% 

Hospitals or Walk-In Centres 41.7% 45.8% 12.5% 

Pharmacies 16.7% 66.7% 16.7% 

Dentists, Opticians or other health services 12.5% 62.5% 25.0% 

Faith venues, e.g. churches, mosques 25% 45.8% 29.2% 

Supermarkets or shopping centres 14.6% 50.0% 35.4% 

Cafes, coffee shops or pubs 12.5% 43.8% 43.8% 

Other local businesses 8.3% 45.8% 45.8% 

Housing offices or communal areas of blocks 25.0% 52.1% 22.9% 

Tourist information points 2.1% 37.5% 60.4% 

Day services or day centres for adults 27.1% 56.3% 16.7% 

Sports venues or leisure centres 4.2% 45.8% 50.0% 

Charity information points 25.0% 60.4% 14.6% 

Libraries 43.8% 47.9% 8.3% 

Public buildings, e.g. Guildhall, Civic Offices 31.3% 52.1% 16.7% 

On average:  

Each organisation makes leaflets available at 4.23 types of venue 

Each organisation would like to make leaflets available at a further 8.02 types of venue 

Each organisation noted 3.72 types of venue not appropriate 

7. How confident are you that the leaflets available in the community about your services 

are always up-to-date? By this we mean whether there might be version of your leaflets 

still available in the community that give out-of-date or incorrect information 

Average: 3.7 

Not at all 

confident 
6.3% 6.3% 27.1% 27.1% 33.3% 

Completely 

confident 

 



8. How important is it to your organisation that up-to-date leaflets about your services are 

available in the community? 

Average: 4.4 

Not important 0% 4.2% 8.3% 27.1% 60.4% Very important 

 

9. How easy is it for you to create accessible formats of your leaflets? By this we mean 

meeting the needs of people who have information accessibility requirements, and might 

include formats such as large print, audio recording, Braille, or EasyRead. 

Average: 2.8 

Very difficult 14.6% 33.3% 25.0% 6.3% 20.8% Very easy 

 

Your leaflets - Signposting 

These questions are about leaflets or flyers you give to other organisations, 

so that they can signpost their customers to you 

10. Do you supply other teams or organisations with copies of your leaflets/flyers? 

By this we mean giving (at no charge) a supply of your leaflets or flyers, for other 

organisations or teams to pass on to their own customers. 

 Yes 74.5% 

(Skip to Q15) No  25.5% 

11. What kind of teams or organisations do you supply?  

These are loose categories only, to help give an idea of how leaflets are used in 

signposting across the network. Please choose the options that best fit. 

 Yes No/unsure  - 

would like to 

No - not 

appropriate 

Social, activity or hobby groups 48.8% 31.7% 19.5% 

Support groups / Facilitators 65.9% 29.3% 4.9% 

Information, advice and advocacy workers 75.6% 24.4% 0% 

Domestic professionals e.g. cleaners 7.3% 34.1% 58.5% 

Care staff e.g. home care, residential care 34.1% 36.6% 29.3% 

NHS Health Practitioners 61% 29.3% 9.8% 

Private Health Practitioners 24.4% 51.2% 24.4% 

Portsmouth City Council Community Workers 53.7% 39% 7.3% 

Portsmouth City Council Officers / Managers 29.3% 51.2% 19.5% 



Councillors and MPs 29.3% 46.3% 24.4% 

Faith leaders / Religious organisations  26.8% 41.5% 31.7% 

Community champions (e.g. in supermarkets) 31.7% 41.5% 26.8% 

Other retail / customer- facing staff 14.6% 36.6% 48.8% 

Financial Advisors / finance professionals 7.3% 26.8% 65.9% 

JobcentrePlus advisers / Other DWP staff 24.4% 36.6% 39% 

Emergency responders, e.g. Paramedics 12.2% 43.9% 43.9% 

Police & Community Safety 26.8% 41.5% 31.7% 

Safeguarding / Domestic abuse workers 26.8% 53.7% 19.5% 

Armed Forces & veterans services 24.4% 43.9% 31.7% 

Food bank workers 14.6% 53.7% 31.7% 

Teachers / Education staff 7.3% 48.8% 43.9% 

Childminders / Childcare workers 4.9% 43.9% 51.2% 

Housing advisers / tenancy support workers 26.8% 48.8% 24.4% 

On average:  

Each organisation supplies their leaflets to 7 types of organisation or team 

Each organisation would like to supply leaflets to a further 9.5 types of organisation 

Each organisation noted 6.5 types of organisation or team not appropriate 

Top 5 organisations or teams that respondents currently supply:  

1. 75.6%: Information, advice and advocacy workers 

2. 65.9%: Support groups / facilitators 

3. 61%: NHS Health Practitioners 

4. 53.7%: PCC Community Workers 

5. 48.8%: Social, activity or hobby groups 

Top 5 organisations that respondents would like to supply: 

1. 53.7%: Food bank workers 

2. 53.7%: Safeguarding / Domestic abuse workers 

3. 51.2%: PCC Officers / Managers 

4. 51.2%: Private health practitioners 

5. 48.8%: Teachers / Education Staff 

6. 48.8%: Housing advisers / Tenancy support workers 

13. How confident are you that the leaflets used to signpost to your service are always up 

to date? By this we mean whether there are likely to be teams still using old versions of 

your leaflets or flyers that give out of date or incorrect information 

Average: 3.8 

Not at all confident 0% 4.9% 39% 26.8% 29.3% Completely confident 

 



14. How important is it to your organisation that other teams have up-to-date 

leaflets available to signpost to your services? 

Average: 4.5 

Not important 0% 0% 14.6% 19.5% 65.9% Very important 

 

Your Leaflets - Distribution 

15. How are your leaflets or flyers usually sent?  

Please select the option that happens most often 

 

 Hand-delivered 44.4% 

 Collected by recipient 20.4% 

 By post - stamps/retail 18.5% 

 By post - business mail 16.7% 

Approx. 64 - 83 leaflets are currently hand-delivered 

Approx. 56 - 84 leaflets are currently posted at retail prices 

16. How are your leaflets or flyers usually requested? 

Please select the option that happens most often 

 

Respondents with more than 10 leaflets were least 

likely to say they 'just send' leaflets to relevant 

contacts - for these respondents, contacts pop in to 

collect leaflets, or they are sent on request. 

 

 

 

   Not requested - we just send them to relevant contacts whenever we reprint 28.8% 

   Contacts pop in to our office/venue to collect leaflets 23.1% 

   Contacts request the leaflets they want whenever they run out 36.5% 

   We send contacts a regular supply, e.g. a certain number each quarter 9.6% 

   We have an order form of all our leaflets and contacts select the ones they want 1.9% 

  

17. How often do organisations request accessible formats of your leaflets? By this we 

mean meeting the needs of people who have information accessibility requirements, and 

might include formats such as large print, audio recording, Braille, or EasyRead. 



Average: 2.0 

Never 48.1% 18.5% 20.4% 5.6% 7.4% Very often 

 
External Leaflets 

These questions are about the leaflets or flyers from other organisations that you use to 

signpost customers to other services 

18. Does your team/organisation use leaflets/flyers from other organisations for 

signposting? By this we mean promotional leaflets or flyers about other services that you 

give to your customers. 

      Yes 87.3% 

     (Skip to Q26) No  12.7% 

19. How many different leaflets would you say you have from other services? 

Average: 18.9 

 

1 - 10 40% 

10 - 20 28% 

20 - 50 22% 

50 - 100 4% 

100 - 200 4% 

200+ 2% 

20. How do you get the leaflets and flyers you use for signposting? Please select the 

option that happens most often 

Organisations with the smallest number of leaflets and 

flyers used for signposting (under 10) were the most 

likely to say they pick up leaflets by chance. 

 

Respondents with more leaflets were more likely to 

say it is a member of the team's role to keep 

resources well stocked and organised. 

   They just turn up 25% 

   We pick up relevant leaflets as and when we get the chance 34.6% 

   We request more of each leaflet whenever they run out 11.5% 

   Mixture of all options 5.8% 

   We do a regular check and order any leaflets we need in one go 3.8% 

   We have arrangements with organisations to send us a regular supply 3.8% 

   It's a member of the team's role to keep our resources well-stocked 15.4% 



  

21. How confident are you that the leaflets you use for signposting to other services are 

kept up-to-date? 

Average: 3.0 

Not at all confident 7.7% 17.3% 51.9% 17.3% 5.8% Completely confident 

 

Average confidence in how up-to-date leaflets are varied by how they are ordered 

 4.0: Arrangements with organisations to send a regular supply 

 3.3: It's a team member's role to keep resources well stocked 

 3.3: Mix of all options 

 3.0: We do a regular check and order leaflets we need in one go 

 2.9: We pick up relevant leaflets as and when we get the chance 

 2.8: We request more of each leaflet whenever they run out 

 2.6: They just turn up 

22. How confident are you that you have all the leaflets you need for signposting to other 

services? By this we mean that the leaflets and flyers you have cover all the relevant 

services, there are not likely to be others you aren't aware of 

Average: 2.8 

Not at all confident 8% 26% 48% 12% 6% Completely confident 

 

Average confidence in having all the leaflets needed varied by how they are ordered 

 4.0: Arrangements with organisations to send a regular supply 

 3.2: We request more of each leaflet whenever they run out 

 3.1: It's a team member's role to keep resources well stocked 

 2.8: They just turn up 

 2.6: We pick up relevant leaflets as and when we get the chance 

 2.0: Mixture of all options 

 2.0: We do a regular check and order all the leaflets we need in one go 



23. When you're signposting a customer, how easy is it for you to see which leaflets are 

available and get the ones you need? 

Average: 3 

Not at all easy 9.8% 17.6% 43.1% 19.6% 9.8% Very easy 

 

24. How easy is it to get these leaflets in accessible formats? By this we mean meeting the 

needs of people who have information accessibility requirements, and might include 

formats such as large print, audio recording, Braille, or EasyRead. 

Average: 2.5 

Not at all easy 19.2% 26.9% 44.2% 7.7% 1.9% Very easy 

 

25. How important is it to your organisation that you have reliable and up-to-date leaflets 

available for signposting to other services? 

Average: 4.1 

Not important 1.9% 1.9% 21.2% 26.9% 48.1% Very important 

 

 

  



Respondents 
 

59 responses were received in total, a response rate of approximately 24%. 

All individuals contacted were either working or volunteering for an 
organisation part of the Information & Advice Strategy's network. 

 50% of responses came from the voluntary & community (third) sector.  

 62% of responses came from organisations involved in Health, Care & 
Support. 

 

Respondents by sector 

 

 

Respondents by field 

 


